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The Foundation and Growth 
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Historical Perspectives and Modern Trends

Series: Palgrave Studies of Entrepreneurship in Africa

Develops a framework for building effective entrepreneurial ecosystem that 
reflects the African environment as well as the changing roles and status of 
women entrepreneurs in the society

Highlights the culture-driven entrepreneurial tendencies of African women 
entrepreneurs

Identifies differences and similarities of cultures and traditions among the 
key regions

This book explores how culture and tradition have impacted the tendency for African women to 
opt for entrepreneurship. The first section presents literature on the concept of 
entrepreneurship and introduces traditional African women entrepreneurs—the first-generation, 
culture-driven entrepreneurs, driven by the need to alleviate poverty within the family. The 
second section covers the modern, second-generation entrepreneurs driven by such forces as 
education, globalization, and technology. Further, the author assesses the regional perspectives 
on entrepreneurship and explores the entrepreneurial ecosystems to determine their relevance 
to the development of entrepreneurial spirit in Africa and among women in particular. This 
book expands on knowledge about the role that women play in the socio-economic 
development of the African continent.
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